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General Information
The adopted Shopfront and Advertisement Supplementary Planning Document
(SPD) (September 2017) can be downloaded from the Council’s website on the
following link:
http://www.dudley.gov.uk/resident/planning/planning-policy/local-plan/sf-spd/
For further information about this document, please contact:
Dudley Council,
Planning and Regeneration Service,
Council House,
Priory Road, Dudley,
DY1 1HF
Telephone 01384 814136
Email localplan@dudley.gov.uk
Website: http://www.dudley.gov.uk/resident/planning/planning-policy/
Twitter: https://twitter.com/PlanningDudley
This and other Local Plan documents are or will be made available on request in
large copy print, audio version, Braille or languages other than English. If you require
the document in one of these formats please contact the Planning Policy Team at the
above postal address, by telephoning 01384 814136 or by emailing
localplan@dudley.gov.uk
This document received funding from the Heritage Lottery Fund via the Dudley
Townscape Heritage Initiative (THI). Their assistance is gratefully
acknowledged.

This document is fully supported and endorsed by West
Midlands Police.
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Foreword
The Council recognises the economic, social and environmental benefits of
promoting vibrant and successful places. Many centres within the Borough are defined
by a distinctive historic character which plays a crucial role in creating an attractive
setting for retailing and reinforcing competitive advantage. Shopfronts and
advertisements are an essential contributor to the communication of the quality of
both our centres and the business that occupy them.
With the help of the Dudley Town Centre Conservation Area Townscape Heritage
Initiative (THI) this Supplementary Planning Document (SPD) was commissioned to
provide the focus for a stronger sense of place for the Borough through its shopfronts
and advertisements, building on local distinctiveness and identifying how we can
influence their design, to ensure they are developed in future to the greater benefit of
residents, businesses and visitors. The production of this SPD is one of five
complementary initiatives delivered as part of the agreed Action Plan for the Dudley
THI, funded by the Heritage Lottery (HLF).
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Figure 1 (top pair) – Fountain Arcade, Tower Street-Before and After –
Project assisted by the Dudley Townscape Heritage Initiative (THI).
Figure 2 (bottom pair) – 210 Wolverhampton Street-Before and AfterThe project assisted by the Dudley THI.
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1. Introduction
1a Purpose and status of the SPD
1.1

This Shopfront and Advertisement Guide is a Supplementary Planning
Document (SPD) and it is intended to provide advice to those involved in the
process of commissioning or designing new or replacement shopfronts and
advertisements, or the alteration of existing ones. The SPD applies not only to
historic or traditional buildings, but also to new buildings and modern
frontages. This document aims to complement the Black Country Core
Strategy (BCCS), the Dudley Borough Development Strategy (DPD) and the
Area Action Plans we have for our town centres by providing advice on the
shopfronts throughout the Borough. It is one of suite of documents that the
Council is producing to help the delivery of the regeneration of our town
centres.

1.2

This guidance is intended to help businesses and landlords make informed
decisions about the repairs to or replacements of shopfronts and adverts. It
will provide policy guidance in the process of design and in submission of a
planning application to alter shopfronts or install advertising .If this guidance
is followed then applications will be more likely to be determined quickly and
successfully, minimising delays and assisting businesses to deliver their
services quickly.

1.3

The Government has set out new planning policies to be taken into account
for various land use planning issues. The National Planning Policy
Framework (NPPF) sets out planning policies on better and inclusive design
and the importance of town centres in regeneration.

1.4

Well designed shopfronts and adverts not only serve positively to enhance
the character of a property and upgrade the appearance of the street scene
they are an essential contributor/supporter of retail health. The creation of
high quality streets can improve the commercial viability and its attractiveness
to investment.

1.5

This SPD sets out parameters within which the designer is recommended to
work and which would normally be applied throughout the design process.
The guide is not intended to stifle imagination but to support regeneration and
investment by encouraging sensitive solutions that will be able to achieve
planning permission with minimal delay.

1b Design Guide Aims and Objectives
1.6

The key aim of this guide is to: Improve the quality and appearance of the
Borough’s retail and commercial centres in order that their commercial
viability will be improved whilst sustaining competitive locations for shoppers
and visitors.

1.7

The key objectives of the Guide are therefore:
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(i) Be responsive to the Borough’s social and economic context in seeking
solutions that support local vitality, viability and regeneration;
(ii) To conserve traditional and historic shopfronts and prevent unsympathetic
alterations to existing shopfronts;
(iii) To promote inclusive access, ensuring access for everyone, regardless of age
or ability;
(iv) To ensure that a thoughtful and coherent design approach is followed based
on appreciation of local character and distinctiveness;
(v) To incorporate ‘secured by design’ principles, taking into account preventative
measures to ensure that spaces are safe and secure.
1.8

To achieve these objectives shopfront and advertisement designs should:(a) Have regard to the context of the street and wider area in which the
building is located;
(b) Be designed as an integral component of the whole building, having regard to
its vertical or horizontal rhythm;
(c) Take into consideration the design of the basic shopfront elements set out in
Chapter 2 of this guide;
(d) Retain historic architectural details and incorporate detailing that is
appropriate to the age and style of the building;
(e) Incorporate sustainability and access principles in the materials, design and
construction of shopfronts and advertisements;
(f) Incorporate security measures that do not detract from the appearance or
character of the townscape or host building.

1c The Structure of the Design Guide
1.9

Chapter 2 includes general principles of good shopfront design, the history
of the shopfront, an analysis of a shopfront and its constituent parts,
followed by consideration of security of retail premises and access
arrangements. The general principles set out within this section should be
used to inform the design or alteration of shopfronts within the Borough.

1.10 Chapter 3 addresses matters concerning the replacement and design of shop
signs and advertisements. This section will be taken into account when
relevant applications are being considered and determined by the Council.
1.11 Chapter 4 of this document explains the requirements for making a planning
or advertisement regulations application and sets out the nature and level of
information that should be supplied to enable applications to be registered and
considered by the Council. It also outlines considerations the Council will take
into account when deciding whether it should use its powers in seeking to
improve shopfronts and signage.
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2. Shopfronts
2a Shopfront Design
2.1

Shops and their frontages have an important role in making town and district
centres active, vibrant and safe places to shop. The function of shops is not
only limited to the activity of selling goods. Window shopping also contributes
to the vibrancy and activity of streets and places.

2.2

This part of the SPD aims to highlight basic principles and common practices
that can be employed in shopfront design to ensure that good practice is
followed and that standards and quality are improved in the design of future
shopfronts within the Borough.

2b Outline history of the shopfront
2.3

The town and local centres in the Borough have been built primarily on trade.
For centuries their focus would have been markets and fairs such as the
market that has been held in Dudley since c.1221 which sold not only
agricultural produce but also iron goods. Gradually market stalls were
replaced by permanent shops with living space above or behind. Typically
shops were generally open fronted with arches in the masonry or timber
framing. They would have shutters that folded down to form the stall
supported by the infilling of the lower part of the arch, which is still known as
the stall riser.

Figure 3 - Dudley Market Place by Louise Rayner, c1870.
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2.4

Shopfronts that would be recognized today were first introduced in the 1750s
when glazing became more affordable. Houses were often adapted by
opening up the ground floor and applying a screen of detail. In order to draw
attention to their wares, shopkeepers often erected a hanging sign displaying
an emblem of their trade.

2.5

The 1830s saw the introduction of retractable
blinds and gas lighting. Improved glassmaking allowed larger windows and, by the
mid-19th century, only fresh food shops had
open fronts. In the late 19th century, styles
became more eclectic introducing new
materials, such as terracotta and tiling.
Signage became more flamboyant with cutout letters, gilding and colourful sign writing.
The Edwardian fashion for transom lights
allowed for ventilation grilles and coloured
glass to conceal gas light fittings. With the
wider availability of lighting, entrances could
be much more heavily recessed to increase
window display areas (as there was no need
to be reliant on natural light).

2.6

As shopfronts became an everyday part of the
high street in the 19th and early 20th centuries,
a range of pattern books were published to
provide advice for joiners on their design,
construction and installation. However, they
tended to avoid standardized detail in order to
allow for local variations.

Figure 4 (top) - this rare Georgian
shopfront, on Lower High Street
Stourbridge is defined by the small
size of glazing available leading to
this chequerboard effect. A key
surviving feature is the bay window
form of the two shop windows
Figure 5 (bottom) - No. 3a Priory
Street is an example of a first floor
showroom window, popular in the
later 19th century. At ground floor it
has an elliptical rusticated carriage
arch.
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2.7

2.8

2.9

Shops became a more integral part of new
buildings in the 20th century. In the 1920s,
the use of bronze allowed the structural
elements to become elegantly more
slender often accompanied by the
sophistication of polished granite or
marble. Art deco style in the 1930s
introduced features, such as sunbursts
and stepped fascias, and new materials,
such as chrome and vitrolite. Ceramic
materials like faience were favoured for
the facades of buildings and terrazzo
provided smooth and hardwearing
surfaces. In some towns the shopping
arcade became popular, particularly with
the innovations in iron and steel frames
and pitched glass roofs. Fountain Arcade
in Dudley Town Centre is an excellent
example of an early 20th century covered
pedestrian shopping alley designed to be
a comfortable and stylish shopping
experience away from the dirt and clatter
of the street.
It is clear that the complex history of retail
buildings is closely tied in with fashions in
architecture, technological development
and the local economy. This great variety
gives the High Streets of the Borough
much of their local character and
distinctiveness.
The post-war period witnessed the major
redevelopment of many town centres’
including the erection of purpose-built
shopping centres. In addition, from the
mid-20th century onwards new technology
meant the decline in traditional shopfronts.
Float glass became available in large
sheets from 1959 and frameless
techniques made most of the structural
elements unnecessary. In the 1970s air
curtain technology enabled some shops to
operate without a shopfront (other than
folding doors for the night-time). There are
some good examples of post-war shop
design surviving in the Borough.

Figure 4 - This rare Georgian
shopfront, on Lower High Street
Stourbridge, is defined by the small
size of glazing available leading to
this chequerboard effect. A key
surviving feature is the bay window
form of the two shop windows.
Figure 5 - No. 3a Priory Street
Figure
6 - Fountain
ArcadeofDudley,
E.
,Dudley
is an example
a first floor
Blocksidge
1926
showroom window, popular in the
later 19th century. At ground floor it
has an elliptical rusticated carriage
arch.

Figure 7 - By the early 20th century
shops were high quality with curved glass,
bell-shaped entrances with mosaic tiled
floor and mahogany windows and doors in
this example in Dudley Town Centre, No 1
Wolverhampton Street.

Figure 8 - John Pargeter on High Street,
Stourbridge is amongst the very finest Art
Deco shopfronts in the West Midlands.
The hallmark black Vitrolite (a form of
structural glass, no longer in production)
framed with chrome features including the
original blind box adds to quality and rarity
of this survivor
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2c General Principles for Shopfront Design
2.10 This part of the design guide sets out the general principles that should be
considered, and where appropriate, applied in the design of new shopfronts or
the modification of existing ones. The 11 general principles (GP) should assist
designers and owners to have regard to considerations the Council will have
regard to in assessing applications. Having regard to these principles from the
outset will assist in ensuring Design & Access/Heritage Statements respond to
the context and support the applications submitted.
2.11 The following sets out the 11 general principles (GP). These are further
supported by detailed principles for shopfront elements (SF) in paragraphs
2.12 onwards and for those relating for advertisements (ADV) in Chapter 3,
Signage and Advertisement.
General Principle 1: The local character and distinctiveness of the Borough
should be respected.

Variation in the design, appearance and detailing of shopfronts is crucial. Within this
varied townscape, groups of buildings occur which display uniformity of design.
Proposals for new or altered shopfronts on such buildings should respect the visual
harmony of the individual facade and that of the group of buildings as a whole. The
character and local distinctiveness of the Borough is described in the Borough-wide
Urban Historic Landscape Characterisation (UHLC) and in the Black Country Historic
Landscape Characterisation (HLC). More detailed studies have also been undertaken
for Brierley Hill, Dudley, Halesowen, Stourbridge and the Glass Quarter. Reference
should be made to these studies when working up proposals for new shopfronts or
alterations to existing ones.

Figure 9 - The Old Swan at Netherton provides an exceptional survival of
an original shopfront, including associated signage and features such as
the contrasting coloured sash and boxes of the windows and hanging
sign.
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General Principle 2: The historic environment and cultural heritage should be
preserved or enhanced.

Some areas have been formally designated as Conservation Areas or have been
recognised as Areas of High Historic Townscape Value. Individual buildings or
“heritage assets” across the Borough, including shop premises, may be statutorily
listed or included on the Council’s ‘local list’.
This backdrop requires that proposals for shopfronts and advertisements must have
regard to the character and appearance of the local area and also to that of
individual heritage assets. In order to preserve or enhance local character and
distinctiveness it will also be necessary to be mindful of the specific national and
local planning policies that apply to individual designations as proposals may need to
be adapted accordingly.
Details of Conservation Areas (including Conservation Area Character Appraisals),
Areas of High Historic Townscape Value (including Historic Characterisation studies)
listed buildings and other heritage assets can be accessed via Historic Environment
Record (HER). Regard should be given to all of these sources of information in
preparing thoroughly researched proposals. Proposals adversely affecting heritage
assets will be resisted.

Figure 10 - This photograph of High
Street, Halesowen in the 1950s illustrates
the eclectic nature of the shopfront design
and its changing nature, from left to right,
the interwar art deco opticians, next door
to a surviving highly decorated Victorian
shopfront with its prominent console
brackets, adjoined by a post war

Figure 11 - This new shopfront in a new
building on Coventry Street, Stourbridge has
been carefully designed to reflect a traditional
shopfront the cornice reflects details found on
the adjoining historic bank building.

General Principle 3: Design responses should have regard to the age,
character, status and sensitivity of the building.
The character of the building within which the shopfront is to be located will, to a
large extent, guide the response to the design. Encouragement will be given to the
reinstatement of original shopfronts as a result of historical evidence. The
reinstatement of original architectural details/shopfronts as per their original
appearance is always a preference to an engineered/conjectural shopfront design.
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Where proposals seek permission for a shopfront and signage within a historic
building a traditional shopfront design is likely to be an appropriate response.

General Principle 4: Historic and traditional shopfront and details should be
retained.

Where an existing shopfront or signage contributes positively to the character of the
building and its surroundings it should be retained and, if necessary, appropriately
restored. Sometimes important architectural features such as fascias survive, but
may have been hidden by later additions. By revealing and restoring these features
the shopfront can be greatly improved.
In cases, where elements have been removed, such as cornices or console
brackets, owners and operators are encouraged to reinstate missing details to match
those which remain. Undertaking research through historic photographs is vital to
ensuring authentic or informed replacement.

Figure 12 - The above photographs of 168 High Street, Dudley show ‘before’ and ‘after’ the
reinstatement of a historic shopfront.

General Principle 5: Consider the shopfront in context with the building.
A shopfront will be seen both within its ‘host’ building but also viewed in the context
of its neighbours. A new shopfront should be considered as part of the architectural
composition of the building and should therefore respect the style and period of the
building.

The architecture of the building or group of buildings should help inform the design
response, providing a clear basis for relating the shopfront to its host building. The
shopfront should have a visually harmonious relationship with the upper floors,
having regard to its character and any positive architectural elements, which if
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interpreted in the new design would provide an affinity between the ground floor and
the upper storeys of the building. The shopfront should treat the buildings as a whole
and should not segregate the ground floor from the rest of the building.

Figure 13 – Before and after photographs of Fountain Arcade, Dudley, where the original
glass fascias were found below the modern oversized fascia, they were retained and
repaired and incorporated into the design for the new shopfronts below.

General Principle 6: Consider the shopfront in context with the street.

Proposals for new or altered shopfronts or signage should also be considered in
relation to the wider context of the street of which the shopfront and building form a
part. Each individual building contributes to the overall appearance and character of
a street, by virtue of its use, size and design, resulting in a varied but often pleasing
townscape.
The established urban structure can be undermined by inappropriate shopfront
designs and advertisements. The installation of disproportionate fascia and window
displays, intense or bold forms of advertising and the replacement of traditional
details with modern alternatives can degrade the streetscene. The impact occurs
both from changes to individual shops and the cumulative impact resulting from
inappropriate changes to multiple premises in a given area.
The width of the street and the degree of its enclosure will influence the impact of the
proposed shopfront or advert. Well designed shopfronts and signs will make a
positive contribution to the character and appearance of the streetscene. This will
also benefit the vitality and viability of the town centre overall, increasing its liveability
and making it a place where people will want to spend time and visit. Ultimately this
will help boost the town’s competitiveness which will benefit local traders and the
local economy.
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Figure 14 - This carefully considered reinstated shopfront on Stone Street, Dudley has
taken its cue from the surrounding Georgian buildings, with a very simple but effective
design with emphasis on the plain pilaster and fascia with contrasting colours between
these features and the shop window frame. The design has also been based on historic
images of the building.

General Principle 7: Existing unsympathetic shopfronts should be improved.

Where shopfronts or signage have been altered or replaced in a manner which is
unsympathetic to the character of the host building, it would be desirable to seek its
improvement or replacement with a more appropriate shopfront. Proposals for the
replacement or alteration of a shopfront should seek to maximise opportunities to
improve its character and appearance. Where an original historic shopfront has been
removed, encouragement will be given to the reinstatement of the original shopfront
design.
Many inappropriately altered shopfronts still retain attractive period details. Proposals
for new or replacement shopfronts will be encouraged to retain and incorporate
surviving elements considered worthy of retention. Where previous alterations or
additions have resulted in features of interest being obscured or concealed by a
more modern fascia, owners and operators are encouraged to remove the more
modern sign and reveal and restore these traditional elements.
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Figure 15 - Before – This building in High Street, Dudley-originally had an unsympathetic
metal shopfront, oversized signage and an inappropriate external roller shutter. After – a
sympathetic traditional style timber shopfront with illumination concealed by the cornice yet
adhering to the corporate branding and colour scheme of the business.

General Principle 8: Proposals should be designed with regard to ‘Secured by
Design’.

Proposals should be designed with regard to ‘Secured by Design’ principles and take
account of the impact that the design might have on the town centre in terms of
community safety. Security should be an integral part of the design process and not
an afterthought. Well designed shopfronts will contribute to a positive image and a
sense of place, enabling people to identify with the town centre and helping to
reclaim public places back for society to enjoy. The Council will apply a “hierarchical
approach” to the provision of security in the shopfronts.

Figure 16 – Before and after photos of 210
Wolverhampton Street,Dudley illustrating how
the need for an external security shutter has
been designed out by providing a taller
stallriser and introducing a mullion in the
centre of the window and transom lights.
15

General Principle 9: Designs should facilitate accessibility.
All users of the Borough should be afforded equal access to shops and services and
should not be unreasonably excluded by virtue of poor accessibility to buildings. It is
expected that new developments containing shopfronts will include for inclusive
design/full access provision. For new or altered shopfronts in existing buildings
reasonable steps should be taken to provide access for people with disabilities.
Reference should be made to the Access for All SPD when considering the design of
proposals.
General Principle 10: New or altered shopfronts should be designed and
finished to high standard using quality materials.

The choice of materials should be appropriate to the character, period and status of
the host building. Timber with painted finish was commonly used in the past and is
the most versatile of materials, although a range of materials has been used in
traditional shopfronts including stone, marble, cast iron, glazed tiles, faience,
terracotta, vitrolite and leaded windows. The use of traditional materials will be
appropriate in many instances, particularly in historic and traditional buildings.
The facades of most old buildings have a matt, non reflective finish. The use of shiny
plastic sheeting, uPVC or shopfronts in natural finish and unpainted or varnished
timber is very unlikely to be appropriate in most cases and should normally be
avoided.

Figure 17- The before shopfront in High Street, Dudley is masked by oversized signage
and roller shutter with large housings, the replacement shopfront is high quality chrome with
a an over-all black colour scheme, all very complimentary to the early 20th century host
building. The original blind boxes (shown retracted here) have been retained and
incorporated.

General Principle 11: Proposals should seek to contribute to sustainability.

The choice of materials should also be a consideration when designing and installing
a shopfront. Wherever possible, owners and operators are encouraged to obtain
materials from well managed sources, for example by using products certified by
organisations such as Secured by Design and the Forest Stewardship Council
(FSC).
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The use of natural materials which are capable of degrading naturally, once they
reach the end of their useful life is also preferable to materials, such as plastic and
aluminium, which are not biodegradable
2d Architectural Components of a shopfront and associated design principles
2.10 This section of the guide identifies and describes the architectural components
that combine to make up a typical shopfront. Although in their detailing
shopfronts can be diverse, a range of conventional architectural components
can usually be seen. It is these elements collectively that make up a typical
shopfront and these are described below. Please see the accompanying
diagram which illustrates the various architectural elements.

Figure 18 – Architectural components of a typical shopfront

2.11 Accompanying the description of each shopfront component are a series of
design principles that should be employed in the design of new or
replacement shopfronts. These should provide the basis for any design,
although each shopfront will be influenced by the character of the building and
other general design principles.
2.12 Historically, considerable variation existed in terms of details, materials,
finishes and how these elements were combined. Often, much was left to the
skill of the craftsman to interpret the design and incorporate local traditions. As
a result many traditional shopfronts display a richness of detail and interest
that has often been watered down or lost in more recent times through
additions and alterations.
2.13 Regardless of the period of construction a shopfront nearly always
incorporates some of these key elements. However it is recognised that these
must be applicable to the context of the shopfront, its wider street scene, and
the need to achieve access for people with disabilities.
17

The Fascia
2.14 The fascia provides the principal space on which the shop name or business is
displayed. Fascias can be either vertical/flat or angled to make them more visible
from the street. Above the fascia is a cornice detail and together they express
the physical separation between the ground floor and the first floor above.
2.15 An appropriate fascia sign is one which respects the whole façade of the building
on which it is located and follows the characteristics of the street in terms of
scale, materials and proportions. For further guidance on the application of
advertisements to fascia signs please see Chapter 3 of this document.

Figure 19 – The fascia on the left (Dudley) illustrates a flat example of a fascia the
examples on the right (outside the Borough) illustrate angled fascias.

Principle SF1: Fascias

When designing either a traditional or modern shopfront the following
principles should be applied:
a) Existing historic fascias should be retained wherever possible.
b) In the case of historic buildings, the Council may seek the
reinstatement of the original fascia when new signage is proposed.
c) Fascia design should be appropriate to the character and period of the
host building, in particular the shopfront. Modern fascias, particularly
box signs made of inappropriate materials such as Perspex, often
appear excessively deep, bulky and out of proportion with the building
and will normally be resisted.
d) For traditional buildings, generally the fascia should be constructed
from timber and have a painted finish.
e) The height or depth of a fascia should be proportionate to the overall size of
the shopfront and should not appear unduly dominant, disproportionately
deep or out of scale with the host building and as a general rule box signs
will be resisted.
f) Fascias should not obscure architectural features including mouldings or
first floor window cills.
g) Fascias should never run uninterrupted for excessive lengths or
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across two or more individual buildings, especially when they are of
differing designs.
h) A fascia should be an integrated element of the shopfront design not a
separate sign attached to the original or pre-existing fascia, without
consideration of the overall composition
i) The existence of a former unsuitable fascia should not be allowed to dictate
the design of a replacement and the opportunity to reduce excessively deep
fascias should always be taken.
For information regarding the application of lettering and installation of illumination
to fascias see Chapter 3.
The Cornice
2.16 Traditional shopfronts incorporate a
projecting moulded cornice, usually
constructed from timber but
sometimes of stone. This is often a
highly decorative feature that gives
protection from the weather by
throwing water off the shopfront to
help prevent rotting. It also provides a
horizontal division between the top of
the shopfront and the upper floors
and completes the frame.

Figure 20 – Illustration of a flat fascia at
Wolverhampton Street, Dudley with a
projecting cornice providing valuable
weather protection to the fascia as well as
architectural interest to the whole
shopfront.

Principle SF2:Cornice

When designing either a traditional or modern shopfront the following
principles should be applied:
(a) A cornice should always form part of a traditional shopfront design.
(b) Existing historic or traditional cornice details should be retained and reinstated
or repaired using appropriate materials where missing or damaged.
(c) A cornice should also be incorporated into the design of modern shopfronts as
a means of incorporating and capping the fascia, and framing the shopfront.
(d) In depth and projection, the cornice should be proportionate to the overall size
and form of the shopfront and its fascia.
(e) The cornice should project from the facade and be protected with a properly
detailed lead coping.
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Pilasters and Console Brackets or Corbels
2.17 Pilasters contain the outer edges of the shopfront and differentiate adjoining
shops and buildings. They are in essence, a flat column. It’s essential parts
comprise a base or plinth, the column or shaft and a capital or pilaster
head/capping. Many varieties of pilasters are found in the Borough (plain,
panelled, fluted pilasters). Capitals are the termination points of the pilasters and
can either enclose the fascia board or can support a fascia board that runs the
full width of the shopfront.

Figure 21 - This highly decorated
Edwardian Console bracket on Lye's
High Street demonstrates the
craftsmanship deployed to lift a
mundane supporting feature into art.

Figure 22 - This simple pilaster on
Stone Street, Dudley, illustrates how
effective proportion and simple detailing
of the plinth, a raised column and capital
achieve effective appearance.

2.18 Console brackets/Corbels crown the pilasters and frame the outside edges of
the fascia sign (and sometimes the cornice), of which they are often an integral
part. They are frequently ornate and afford opportunities for individualistic
designs, although simple versions can also be effective when designed
appropriately. Many varieties of console brackets are found in the Borough.
They are generally painted timber but there are also examples in terracotta and
stucco.
Principle SF3: Pilasters and Console Brackets/Corbels

When designing either a traditional or modern shopfront the following
principles should be applied:
(a) Designs for new shopfronts should maintain a clear means of separation
between adjacent shops, buildings or distinct architectural units. The principle of
20

(b)
(c)

(d)

(e)
(f)

providing visual support for the upper floors in the form of strong vertical
elements should apply in all designs whether contemporary or traditional.
Supporting vertical elements should be positioned logically and be of sufficient
width and proportion to appear capable of structurally supporting the upper part
of the building.
Pilasters should always form part of a traditional shopfront design and should
always incorporate a base plinth and capital.
New pilasters should generally be constructed in a traditional material. Most
often this will be painted timber but stone, render or brick will sometimes be
more appropriate depending on the context.
Existing historic or traditional pilasters and console brackets/corbels must not be
altered or removed or obscured in any way. Where they are missing or partially
missing or damaged, it is expected that they will be reinstated and/or repaired
using appropriate materials.
Pilasters and any associated plinths, capitals, console brackets/corbels should
be proportionate in width, height, projection and depth to the size and form of
the overall shopfront.
Capping pieces or console bracket terminations should be protected by lead
work capping and flashing.

Stallrisers
2.19 The stallriser is the solid base or plinth above which the shop is located. It takes
its name from the time when shops were open-fronted and the stall board
projected forwards to form a stall for the display of wares. Today, the modern
stallriser performs a number of important practical and architectural roles.
2.20 Stallrisers help provide a visual balance and proportion to the shopfront,
countering the fascia and cornice above. They also anchor the building to the
ground creating the impression of a solid base which in turn provides added
security from breaks at low level.
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Clockwise from top:
Figure 23 - A granite
stallriser Street, Stone
Street, Dudley.
Figure 24 – A terracotta
stallriser reflects the use of
other materials besides
timber commonly used
elsewhere, Brierley Hill
High Street, Dudley.
Figure 25. A rendered
brick stallriser painted
black to disguise flashback
from pavement, Stone
Street, Dudley.

Principle SF4: Stallrisers

When designing either a traditional or modern shopfront the following
principles should be applied:
(a) A stallriser should form part of any design for a new or replacement shopfront.
(b) Existing historic or original stallrisers, decoration or features of interest should
be retained and should not be covered over.
(c) Stallrisers should provide a solid visual base to the shopfront and help visually
balance the fascia and cornice above. The height of the stallriser should have
regard to the overall proportions of the components of the shopfront. Large
panes of glass extending to ground level will normally be discouraged.
(d) Stallrisers should be constructed from durable materials resistant to scuffing,
damp and water spray, in an appropriate material such as glazed tile, terracotta,
marble, vitrolite or rendered brickwork and in some cases, painted timber
panelling. A traditional stallriser will be capped with a moulded projecting cill to
provide weather protection and a strong visual line beneath the display window.
uPVC, aluminium or modern lightweight materials will not normally be
acceptable. Applied mouldings are also inauthentic and are unsuitable.
(e) Concertina or folding shopfronts require an upstand to be incorporated into each
door in order to provide a visual base to the shopfront when ‘closed’.

22

Windows and Glazing
2.23 Shop windows have traditionally comprised of window panes subdivided by
vertical timber uprights known as mullions and horizontal timber members called
transoms which provide structural support for the glass. As technology has
advanced, it has become possible to manufacture larger, stronger panes of glass
requiring minimal support. As a result, many late 20th century shopfronts
incorporated large undivided windows which can often appear dull and
characterless.
2.24 The surface of glazed entrance doors and screens can prove particularly difficult
to identify for people with visual impairments. Without appropriate visual
manifestation and door identification access can prove confusing, or even
hazardous.
2.25 Shatterproof safety glass including laminated glass should be used to ensure
public safety and as a security measure. Please refer to the security section
for more information about security by design when selecting glass.

Figure 26 - The mullions and transom lights in this
shopfront at 168 High Street, Dudley break up areas of
glazing, increasing security.

Principle SF5: Windows and Glazing

When designing either a traditional or modern shopfront the following
principles should be applied:
(a) Designs should be vertically subdivided by mullions. Large expanses of
unrelieved glazing will not normally be acceptable. In addition, mullions aid
shopfront security.
(b) The method of subdivision and proportions of the windows should relate to
the character of the building. Smaller subdivisions will be appropriate on
Georgian, Victorian or early 20th Century buildings and larger subdivisions
will be more suitable on more modern buildings.
(c) Vertical subdivisions, whether columns or mullions, should normally be
located to coincide with areas of solid masonry on the upper floors in order to
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provide a means of visual support for the upper facade.
(d) Glazing should always be transparent. Opaque, frosted, reflective, mirrored
or tinted glass is normally unacceptable, unless it has a functional use in
small, selective areas. Where historic glass exists, such as acid-etch glass,
this should be retained.
(e) Glass entrance doors and glazed screens should incorporate appropriate
visual manifestation to alert people with visual impairments to the presence
of the glass. Glass doors beside or part of a glazed screen should be clearly
marked with a high contrast strip at the top and both sides of the door(s).
(f) Development involving new shopfronts will be encouraged to include
appropriate provision of shopfront security in the form of toughened or
laminated glass etc.
Doors and Thresholds
2.26 Doors should form an integral part of all
shopfront designs, whether traditional or
modern in style. Historically, many
traditional shops have incorporated a
recessed entrance. Later or replacement
shopfronts have often been redesigned to
be flush with the facade with inward
opening doors. These can have a flat and
rather dull appearance.
2.27 Care will need to be taken to incorporate
the requirements referred to in the
Access for All SPD including the
provision of level access, accessible door
opening widths and easily identifiable
entrances, making suitable use of colour
contrast. This is expanded upon further in
paragraphs 2.68 onwards.
Figure 27 – Example of a recessed

2.28 The doors themselves are also often
door way with mosaic tiling, often used
designed with a solid timber panel at the
in food related stores wishing to
bottom to match the height of the
promote cleanliness, High Street, Lye.
stallriser, contributing to the impression of
a continuous base to the shopfront and providing visual harmony and enhance
security.
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Principle SF6: Doors and thresholds
When designing either a traditional or modern shopfront the following
principles should be applied:
(a) Recessed entrance doors should be retained where they currently
exist or incorporated into a traditional shopfront design where this is
to be reinstated. Modern shopfronts should also incorporate recessed
entrances wherever possible to provide relief to flat uninteresting
frontages.
(b) Doors should be designed to harmonise with the overall shopfront
design and incorporate a solid timber panel to match the height and
panel design (where applicable) of the stallriser, providing a
continuous base to the shopfront.
(c) Treatment of the threshold in the form of mosaic tile designs or
original decorative tiles is encouraged to contribute originality and
interest to the design. Where existing historic or traditional decorative
thresholds exist already, these should be retained.
(d) Door furniture should be appropriate to the style and age of the
building. Inappropriate modern fittings should be avoided on
traditional buildings.
(e) Care will need to be taken to incorporate requirements referred to in
the Access for All SPD, including the provision of level access,
accessible door opening widths and easily identifiable entrances,
making suitable use of colour contrast. The use of automatic doors,
where appropriate, is acceptable and can prove particularly beneficial
when heavy manual doors or problematic access arrangements
would otherwise cause a barrier to access. Automatic revolving doors
used in isolation are unacceptable.

Colours and Materials
2.28 In general, shopfronts need to be durable and simple to maintain. It is best,
therefore, to minimise the variety of materials and to avoid those that have not
stood the test of time.
2.29 Hardwoods are sometimes used in place of poor quality softwoods, but care must
be taken to ensure that they are from sustainable sources and can take
necessary finishes. Advice on timber selection is available from the Timber
Research and Development Association (TRADA). It is also important to utilise
appropriate craft skills to undertake this work.
2.30 The vulnerability of shopfronts to rising damp and to splashing from passing
vehicles has led to many stallrisers being constructed of impervious materials,
such as stone, brick, render or ceramic tiles. Pilasters and consoles may be
similarly constructed, although the use of tiles or other materials to cover up
historical detail is never acceptable.
2.31 Shopfronts are generally painted, except where self-finished materials, such as
ceramics, glass or metals, are used. In the past, paints did not achieve the high
gloss of modern paints, so matt or semi-matt versions are preferable. Colours
should be muted so that lettering and goods for sale can stand out. For the same
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reasons, the high gloss and neon colours of modern plastics must be avoided.
Stone where intended to be exposed should retain its natural finish. If paint has
been applied in the past and to remove this would result in damage, the masonry
should be over painted in relevant stone colour.

Figure 28 (left) (Outside the Borough) - This attractive muted green and cream colour
scheme has been continued from the shopfront and signage through the whole elevation of
the building.
Figure 29 (right) (High Street, Dudley) - This toned down grey and blue colour scheme has
been carried through to the upper floor of this non-historic building.

Principle SF7: Colours and Materials

When designing and installing a shopfront the following principles should be applied:
(a) Where historic materials, such as ceramics, faience, vitrolite and other
materials exist these should be repaired and retained.
(b) Timber should be close-grained, knot-free and capable of being painted.
(c) Where timber panels are used for stallrisers, it is important that they are treated
with a preservative and that there is adequate damp separation from the ground.
(d) It is preferable that matt or silk finishes in appropriate colours are utilised.
Avoid non-traditional materials such as aluminium and plastics for historic
buildings or in historic areas.
Separate Access to upper floors and encouraging living above the shop
2.32

The use of first floor above shops can greatly contribute to the regeneration of
the town centres. NPPF (paragraph 23) recognises that residential development
can play an important role in ensuring the vitality of the town centres. Local
authorities are actively encouraged to seek residential development on
appropriate sites in this context.

2.33

The Development Strategy DPD for the Borough contains policy L10-Living over
the Shops that reads:-
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“Where planning permission is required, development proposals involving the
conversion or development of the upper floors of Town Centre and Local Centre
premises for residential use will be permitted provided that the following points
are considered:
• that there is no unduly adverse effect on the amenities of the locality by
means of design, appearance or traffic generation;
• that proposals maximise the potential use of the whole building;
• that sound proofing measures for proposed residential units are properly
considered.
2.34

However the floors above many shops remain empty or under-used, often as a
result of the inability to gain suitable independent access to these areas.
Consequently a potentially important resource is generally underutilised. There
are many benefits to making better use of the accommodation available above
shops, either as commercial office space or for residential purposes. Owners
are therefore encouraged to consider incorporating a suitable means of access
to upper floors when considering the replacement or redesign of an existing
shopfront where separate access does not currently exist.

Figure 30 - Example of a historic
shopfront with separate access to the
upper floors, High Street, Brierley Hill.

Figure 31 - Example of where access
to the upper floors has been retained
as part of the overall architectural
composition maintaining equal status
for users, Lower High Street,
Stourbridge.

Figure 32 – Before and after photos of the former Albion Pub, Stone Street,
Dudley. It has been converted at ground floor into retail and first and second
floor into residential in order to make ‘living above the shop’ more desirable note
the improvements made to the elevation above the ground floor shop.
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2.35

Encouraging more people to live in town and local centres increases the viability
and vitality of centres, it provides surveillance outside of normal business hours
and it reduces the need to travel by car as centres have good transport links
and there are increased opportunities for walking and cycling. The council
supports the retention or conversion of floor space above shops for residential
uses to provide additional and varied housing choice.

Principle SF8: Separate access to upper floors
When designing a shopfront the following principles should be applied:

(a) Where independent access to upper floors currently exists this must be
retained or, if appropriate, reinstated in any proposals for the redesign or
replacement of the shopfront.
(b) Proposals for the replacement of an existing shopfront should consider
the potential for incorporating a separate access to the upper floors.
(c) Proposals for the wider redevelopment or refurbishment of a building
involving a new or replacement shopfront should normally incorporate an
independent access to the upper floors.
(d) Entrance doors to upper floors above the shop should be designed as
an integral part of the facade and shopfront, not as an unrelated or
separate component.
Ventilation
2.36

Ventilation was often incorporated into
the design of traditional shopfronts,
particularly those designed for the sale
of perishable goods. This was often
achieved through the provision of
perforated or pierced metal grilles,
usually located above or below the
transom or with inward opening
fanlights. Sometimes stallrisers also
contained vents to circulate air behind
the window display box. Mechanised
ventilation/air conditioning units create
clutter and should be sensitively
accommodated to the rear of the
property. Alternative acceptable
methods of ventilation include opening
fanlights above the door or transom
bar and decorative grilles in the
stallriser or clerestory.

Figure 33 - This recessed stallriser at
Market Street, Stourbridge, has a vent,
probably to a lower cellar. It is important
for such features to be retained.
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Figure 34 (left) - This
is an example of a
decorative vent in a
stallriser in High
Street, Stourbridge.
Figure 35 (right) Example of an
opening transom light
providing ventilation.
(Outside the
Borough).

Principle SF9: Ventilation
When designing a shopfront the following principles should be applied:

(a) Any requirements for ventilation should be considered at an early stage
in the design process. Early discussions with Environmental Safety
and Health Team and Building Control should be considered
(b) Existing historic or traditional means of ventilation should be retained,
reinstated or repaired where missing or damaged.
(c) Extractor fans, air conditioning units and louvered windows are
generally unsightly modern additions that will almost always be
inappropriate and out of character with the building and a well designed
shopfront.

Suspended Ceilings
2.37 Where proposed ceilings would be lower than the bottom of the pre-existing
fascia sign, increasing the depth of the fascia to obscure the ceiling from view will
not be appropriate as this will result in an excessively deep sign with unbalanced
proportions.
2.38 Other means of concealing the suspended ceiling should be considered, such as
setting the ceiling back into the shop in order to minimise the visual prominence
of the ceiling when viewed externally.
Principle SF10: Suspended Ceilings
When designing a shopfront the following principles should be applied:

(a) False or suspended ceilings should not extend below the level of the fascia
sign where this would result in the ceiling being visible through the shop
window.
(b) Where a proposal for a suspended ceiling would extend below the bottom
level of the fascia, the exposed face of the ceiling must be splayed before
joining the supporting beam.
The depth of the fascia must not be increased as a means of disguising the
presence of a suspended ceiling.
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Blinds and Canopies
2.39 Blinds and canopies are traditional
elements that have historically been
incorporated into shopfronts. These
features served practical purposes,
protecting window displays from
damaging sunlight and providing
shelter. Well designed blinds and
canopies can make a positive addition
to a building or streetscene,
contributing to the sense of vitality and
visual interest.
2.40 However, there should be a genuine
need for such features in order to
avoid unnecessary or excessive
clutter. Blinds are not normally
necessary on narrow streets or on
north facing elevations. Where blinds
are deemed to be appropriate they
should always be retractable to avoid
permanently obscuring the fascia or
shop window. Under the Building
Regulations 2010 Approved Document
Part M, new accessible entrances
require weather protection at nonpowered entrance doors. Proposals for
canopies will require planning
permission.

Figure 36 (top) – Appropriate blinds can
add variety and interest to the street
scene and they can also be used as a
canvas for lettering, albeit in a sensitive
manner, Lower High Street,Stourbridge.
Figure 37 (above) – Here an original
blind has been retained in conjunction
with a new shopfront, High Street,
Dudley.

2.41 Traditionally blinds often formed an
integral part of the shopfront. These retractable features would usually have been
incorporated into the cornice or fascia and contained within a ‘blind box’. Where
such features remain (perhaps no longer in use) their reinstatement is preferable
to the attachment of an additional externally fixed roller blind, in order to minimise
clutter and retain the character of the shopfront. The historical precedent for
Victorian and Edwardian buildings constructed between 1830 and 1911 is for a
blind of a straight roller or apron type. Such blinds should be subtly located in
logical positions, following horizontal features. They should not cut across
windows or other architectural elements.
2.42 Dutch blinds are not a traditional design and are fixed using ‘fan’ brackets and
metal frame over which the fabric is stretched. They have a bulky appearance
and remain visible even when stowed in the upright position. When folded their
structure obscures the fascia and other architectural elements and they form an
uncharacteristically dominant shape. Often they are used as a means of
increasing advertising space and the use of multiple blinds, including on upper
storeys, is highly inappropriate and should be avoided.
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Principle SF11: Blinds and canopies
When designing a shopfront, which is to include a proposal for a blind, the
following principles should be applied:

(a) Where proposals seek to incorporate an externally fixed blind on an existing
shopfront, they should be sited as discreetly as possible in order to minimise
their bulk and visual clutter and should not obstruct natural surveillance or
interfere with CCTV cameras. With respect to new shopfronts, the need for a
blind should be considered at the design stage so the blind box is flush with
the shopfront.
(b) On historic buildings the design of any blind installed should relate to the
architectural character of the building or area generally.
(c) Blinds should be contained within the width of the shopfront but should not
extend beyond the window or obscure architectural features such as
pilasters.
(d) Blinds should not be fitted over upper storey windows or without clear
justification above entrance doors alone.
(e) Proposals for blinds to be fixed externally to a shopfront must be discreetly
and logically positioned following horizontal features and should normally be
finished in a colour to match that of the background so as to avoid bulky or
visually intrusive additions and a cluttered appearance. Where such fixtures
are deemed to be inappropriate they will not be permitted.
(f) Canopies and sun blinds should provide adequate height clearance above
the pavement, at a minimum of 2.2m height and setback of 450mm from the
back edge of the pavement.
(g) The blind should be of a canvas or similar woven material with a matt finish.
Wet-look or glossy plastic or stretch fabrics are likely to be inappropriate and
gaudy or fluorescent colours should be avoided.

Cash Dispensers (ATM)
2.43 Where a cash dispenser is required its design and positioning should be
considered as part of the overall composition of the shopfront. The size and
shape of cash dispensers is such that they can appear as visually discordant
features. They should be sited unobtrusively, having regard to the balance and
proportions of the facade. Cash dispensers located in busy areas will also benefit
from passive surveillance and increased security, and should be installed to the
Link ATM Safer Working Group (ATMSWG) as recommended by the ATM
Physical Security Guidelines document. Applications for an ATM in the borough
should be brought to the attention of the West Midlands Police Design out Crime
Officer, preferably at the pre-application stage, for specific advice linked to the
ATMSWG.
2.44 They should not be accompanied by unnecessary additional signage or
advertising, although ancillary fixtures, such as for the disposal of paper slips,
may be appropriate. In addition, cash dispensers should be accessible and
suitable for all to use in accordance with Access for All SPD.
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Principle SF12: Cash Dispensers
Proposals for locating a cash dispenser within a shopfront or building facade
should apply the following principles:
(a) The position of a cash dispenser should be assessed in terms of impact on
the overall composition of the shopfront and building frontage.
(b) The access route to a cash dispenser should also be suitable, including
an appropriately sized and level clear space in front of a dispenser to
enable easy access/manoeuvrability for all. Controls should be easy to
view and use. More information is available from the Access for All SPD.
(c) Cash dispensers should be sited unobtrusively and minimise their
prominence on the building. Additional signage and advertising to
accompany the cash dispenser should be generally avoided or
minimised, although necessary ancillary fixtures may be appropriate
subject to their siting and design.
(d) ATMs should not be in an area where the user is ‘boxed in’ and has no
natural surveillance. ATMs should be sited in locations that will provide
security through passive/natural surveillance. Wider pavements
contribute to the security of users. They should not be located in close
proximity to Bus Stops, Public Payphones or places considered to be
hotspots for antisocial behaviour and where groups can easily loiter.
(e) Any building that the ATM is installed in should be in a good state of
repair and have a good standard of physical security.
(f) Easy access for replenishment vehicles and personnel is a key,
consideration and accordingly adherence to the ATMSWG guidance is
required.
(g) Proposals for cash dispensers within historic buildings must avoid any
unnecessary loss of historic fabric and maintain the integrity of the
building.

New Development containing Shopfronts
2.45 As it is likely that retail units and shopfronts will form a part of new developments
in urban centres this section provides guidance on the approach to handling the
design of retail development and its associated shopfronts in the context of the
Borough’s historic townscape. Post war retail developments in the Borough can
be large buildings with wide frontages and a horizontal emphasis. This does not
reflect the traditional townscape and these developments generally appear poorly
integrated into their setting. However, retailers continue to prefer large regular
floor plates which have both wide frontages and deep plans.
2.46 The character of the Borough’s towns are very much derived from their modest
scale buildings, with varied but often narrow frontages, varied architectural
treatments and frequent plot divisions with a vertical emphasis. Differences in the
floor to ceiling heights between buildings also contribute to the rhythm of the
streetscene and the rise and fall of the roofscape. The challenge is to create the
same sense of rhythm, variation and character in proposals for new, potentially
large scale, retail development in the town centre, so that it will complement
rather than clash with the fine grain of the historic townscape.
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2.47 To achieve a satisfactory solution it will be necessary to reconcile the demands
for large retail units within the context of the Borough’s fine grained streets.
Principle SF13: New developments containing shopfronts
Proposals for new developments containing shopfronts should apply the
following principles:

(a) Developments should demonstrate the highest quality of architecture and
design and respond sensitively to their historic context through an
appropriate built form and the character of its neighbours and the wider
setting.
(b) Large scale development should be presented in a way which is
architecturally compatible with the fine grain of the Borough’s towns.
(c) Large scale buildings should be ‘wrapped’ on the street elevations e.g. with
smaller units that reflect the fine grain of the Borough’s shopping streets.
(d) The height of the development should relate to that of the adjacent
buildings and the roofline should be varied to help integrate the new
development into its setting.
(e) Wide building frontages should be broken down using multiple bays and
elevations modelled to avoid plain facades.
(f) Units should incorporate varied plot widths or articulate frontages where a
single large unit is located behind.
(g) Varied floor to ceiling heights should be introduced between buildings or
bays to avoid excessive uniformity of floor, window and roof heights.
(h) Service entrances and areas should be located discreetly, rather than to front
or the principal elevation.
(i) Frontages should positively address public streets and spaces whilst
traditional thoroughfares should be preserved wherever possible and should
embrace inclusive access considerations.
(j) Developments should embrace inclusive access considerations, exceeding
where possible minimum standards of provision.
(k) Fine grain historic street patterns should be maintained or, where
appropriate, incorporated into new developments.
(l) Routes should be addressed by active frontages and should provide an
inviting environment for pedestrians.
(m)Corner buildings should be designed to positively turn the corner, as is
characteristic elsewhere within the town centre.
Miscellaneous Fixtures
2.48 The attachment of additional external fixtures to shops and upper floors above
buildings in addition to the normal shop signage can result in building frontages
becoming visually cluttered and unsightly.
2.49 External fixtures are often added incrementally, but gradually result in an
accumulation of extraneous items. The result can be damaging to the
appearance and character of the building and the streetscene. Commonly, items
include, external lighting attachments, projecting signs, air conditioning units,
satellite dishes, alarm boxes and CCTV cameras. Many of these items require
cabling which is often run externally.
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2.50 The aim should be to minimise the number and prominence of attachments in
order to avoid a cluttered and unsightly appearance to building facades. Where
these miscellaneous items require replacement or alteration planning permission
may be required. Care should be taken to ensure these located at the rear of
buildings or in less prominent locations.
Principle SF14: Miscellaneous fixtures
When considering a proposal to install an external fixture to a building
facade containing a shopfront, the following principles should be applied:

(a) The overall appearance of the frontage should be considered having
regard to existing fixtures. The number of external fixtures should be kept
to an absolute minimum. Any proposals for a new external fixture should
be sited so as to minimise its visual impact and prominence.
(b) The cumulative impact of existing and proposed fixtures will be taken into
account. If the proposed fixture will contributes to the frontage having a
cluttered or unsightly appearance it will be unacceptable.
(c) Redundant external fixtures should be removed when they are no longer
required.

Shop Conversions/Change of Use
2.51 Many former shops in the Borough have been
converted to other uses particularly residential;
conversely, many pubs in the Borough are
being converted into retail. This is particularly
more so due to increased permitted
development rights allowing change of use
from retail (A1) to A2, A3, B1. The appropriate
approach to the shopfront/pub front will
depend on the individual circumstances of the
property and its immediate surroundings, as
well as the needs of the occupiers.
2.52 If the shopfront or pub frontage is still in its
original condition it is often possible to retain
the external features of the shop or pub front,
without compromising the new use. Privacy
can be achieved through use of frosted glass
or internal blinds. Whilst the change of use
might not always need planning permission
the proposed external alterations associated
with the change of use may need consent from
the local planning authority.

Figure 38 – Example of a
former shop that has been
converted into a dwelling but
the historic shopfront has been
successfully incorporated,
Wolverhampton Street,
Dudley.
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Principle SF15: Shop Conversions/ Change of Use
When considering a proposal to convert an existing historic shop, other form
of retail unit or historic public house into a new use, particularly one where
an original shopfront or pub front survives of architectural or historic value,
in whole or in substantial part, the following principle should be applied:

(a) Applications proposing the conversion/change of use of an existing
shop/retail unit/public house will be strongly encouraged to retain the
original external historic features of the shopfront or pub front if still insitu and incorporate it positively into the new use.
Shopfront Security
2.53 The security of retail and business premises is of prime importance to business
owners and occupiers.. Security measures are one way of addressing this threat.
The Secured by Design initiative (Police Crime Prevention Initiatives 2016 Ltd)
seeks to encourage improved security through natural surveillance and
advocating practical ways to incorporate crime prevention measures within the
design of new shopfronts or the refurbishment of existing ones. The ‘Secured by
Design’ approach is nationally accepted, and West Midlands Police Design out
Crime Officer can assist with implementation of the guidance from Secured by
Design in conjunction with the local planning authority.
2.54 The selection of security arrangements for new and existing shopfronts should
be based upon the following initial considerations:
• Security should always be carefully considered at the design stage, adopting
the ‘Secured by Design’ approach and using a risk based assessment of
what is necessary.
• Security should, as far as possible, be integral to the shopfront, avoiding a
‘tacked-on’ effect.
• The character of the area will be a factor in determining the emphasis to be
given to the level of security required. For example areas that are well lit and
active during the evenings and weekends, or areas that contain businesses
operating outside normal shopping hours are less likely to be subject to
crime. Therefore measures will vary accordingly based upon risk.
Secured by Design
2.55 Using the principles of ‘Secured by Design’ there are a number of practical
measures that can be taken to improve security which can act as a deterrent to
crime but do not have a detrimental effect on the appearance of a property or
area. Consideration should be given to designing features into new shopfronts,
such as;
• Shopfronts with smaller paned glass, transoms, mullions and stallrisers can
be more difficult to break into and are less of a temptation to wilful damage
than large sheets of plate glass. Smaller panes of glass are also cheaper and
easier to replace;
• The glass should be of BSEN356:2000 and 2a specification for the minimum
requirement to be met;
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The presence of a solid stallriser
(reducing the amount of low-level glass)
can be an effective physical barrier to
ram-raiding;
Mullions can be reinforced with metal Tsections to improve physical strength;
Laminated glass provides security
without generally affecting the
appearance of the property. Laminated
glass has the same strength as ordinary
Figure 39 - An example of
glass but consists of two pieces of glass
mullions and stallrisers at Stone
Street, Dudley which aid security
containing a sandwich of plastic
interlayer. When broken it will only cause by breaking up areas of glass into
smaller sections and protect.
cracking or crazing around the point of
impact, there is no hole, leaving the rest of the window intact and preventing
access by an intruder. Existing glass can be protected with the addition of
accredited security adhesive window film to improve its resistance to
breakage and entry;
A layering approach to include doors, locks, windows, glass & glazing all to a
standard of testing as per the standards set out in the most recent and
appropriate Secured by Design Industry guide.
Security systems such as the installation of alarm boxes with associated
strobe lights can be a deterrent but should be located unobtrusively and must
not obscure or damage any architectural
details;
Internally located security cameras can
be used to provide surveillance to the
property especially where directed
towards the shopfront. External security
cameras are generally not appropriate
additions to individual buildings,
particularly on streets already covered by
public CCTV cameras;
It is widely acknowledged that retaining a
clear well lit view of the shop window
display and beyond into the shop-floor
enables natural surveillance and is a
deterrent to potential intruders.
Any CCTV or alarm should be installed to
standards set out by bodies such as
Figure 40 – Examples of the use
of CCTV cameras, at Lower High
British Security Association, Security
Street, Stourbridge is an effective
Systems and Alarms Inspection Board
‘Secured by Design’ measure that
(SSAIB) or National Security
can be discretely located in order
Inspectorate NSI.
to reduce visual impact.

36

Physical Barriers
2.56 If the above measures have been
explored but it is still considered
that a physical barrier is
necessary then there are a
number of ways in which this can
be provided. The choice of
physical barrier selected will be
based on a “hierarchical
approach “as set out in the order
below, starting with the least
visually intrusive options. With a
layering approach to include
Doors, Locks, Windows, Glass &
Glazing all to a standard of
(PAS24), testing as per the
standards set out in most
appropriate Secured by Design
Industry guide”.
2.57 The Council will support a
hierarchical approach to
shopfront security with the
preference for other security
measures being fully exhausted
before resorting to physical
barriers such as an external grille
or shutter as illustrated in the
below diagram. The Dudley
Borough Development Strategy
DPD, Policy L12 (Shop Front
Security) sets out these
principles
Internal lattice grille and internal
security bars for doors

Secured by Design Principles
Para 2.55
Figures 39 and 40

Internal Lattice Grille
Figure 42,43 and 44

Internal Roller Shutters
Figure 45 and 46

External demountable grilles
Figure 47, 48 and 49

Security for recessed doorways
Figure 50, 51, 52 and 53

External Roller Shutters
Figure 54, 55 and 56

2.58 By far the least damaging option
visually is a lattice grille located
Figure 41 – An illustration of the hierarchical
internally behind the glazing.
approach.
They can be in a concertina form
or can be drawn upwards from
the floor or down from the ceiling as well as sideways. This is generally the most
cost effective option and unless it is a Listed Building it does not require consent
from the Local Authority.
2.59 For glazed entrance doors additional security can be provided with the provision
of internal bars fixed to the rear of the door
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Figure 42 (top)(Outside the Borough) – An example of an internal lattice
grille for the window and security bars for the entrance door.
Figure 43 (above left & right) (Outside the Borough) – Examples of
internal lattice grilles, one white, one black, both enabling the shop-display
to be seen during closing hours.
Figure 44
(left)(Outside the
Borough) –example of
entrance doors with
additional security
provided on the inside.
(right) (Stone Street,
Dudley-This is a simple
set of bars and the
other a more
decorative example.
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Internal roller shutters
2.60 An alternative option is the use of an internal roller shutter, the tube and link or
hinge and link variety is generally preferable as this enables natural surveillance
of the shop by allowing a view of the shop display during closing hours. Solid
internal shutters are strongly discouraged. Care must be taken to ensure that the
box housing for roller shutter is not visible externally. Again, this option does not
require consent from the Local Authority unless it is a Listed Building.
2.61 Due to the fact that the above two options are installed behind the display
windows, it ensures that their locks and fastenings cannot be tampered with, it
has the advantage of not masking the external appearance of the frontage and it
eliminates the ability to apply graffiti. This type of grille or shutter should be
suitably painted or colour coated to disguise or co-ordinate them with an existing
colour scheme and to minimize their visual presence. Illumination from behind
the grille/screen also helps to animate the shop after dark. All shutters or grilles
regardless of type should be of a standard set out by LPS1175, LPS2081 (SR ‘A’)
or STS201 (BR2). The internal shutters should be compliant with the minimum
standard of SR2. The West Midlands Police Design out Crime Officer should be
consulted if necessary for advice around testing standards suitable for the
deployment based on risk.

Figure 45 (left) (Outside the Borough) - Internal chain and link design shutter
Figure 46 (right) (Outside the Borough) - Hinge and link internal shutter
Both designs provide security whilst still allowing a view into the shop

External demountable grilles
2.62 In circumstances where external security measures are agreed to be necessary,
demountable external grilles of a visually appropriate design and colour should be
considered. It is important that they are of a size that allows easy fixing and
removal and can be stored within the shop during opening hours. Some retailers,
as an alternative to the standard mesh, choose to incorporate a bespoke design
to the grille.
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Figure 47 (top left & right)(Outside the Borough) – Examples of
demountable grilles used to secure windows, the example on the left
is of a bespoke design and the example on the right is more standard
however because the grilles are a similar colour to the shopfront it
helps reduce the visual impact.
Figure 48 (middle left-outside the borough & right-Stourbridge) –
Examples of the discreet clips used to fix demountable grilles onto
the shopfront during closing hours.
Figure 49 (bottom left & right) (Outside the Borough) – Examples of
security grilles that have been provided with a bespoke design to
create interest. The example on the right includes musical notes
which help to advertise what is being sold.
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Security for recessed doorways
2.63 In circumstances where there is concern about the security of a recessed
doorway, consideration should be given to the installation of a folding or
concertina gate that can be used to secure the property outside opening
hours. In the majority of cases fixing for the gates can be installed into the
ground therefore not needing to impact upon a historic shopfront. The use of
roller shutters in recessed doorways is not advocated. Any installation should
be fitted using anti-tamper security fittings.

Figure 50 (Outside the Borough) - Examples of a folding gate that has
been installed in order to provide additional security to a recessed doorway.
Note how the interior of the property has been illuminated outside of trading
hours.

Figure 51 (left) (Outside the Borough) - An example of a folding gate for a
recessed doorway that has been customised to make it more bespoke to the
retail premises.
Figure 52 (right) (Outside the Borough) - An example of a folding gate for a
recessed doorway with the company branding. Note the glass for the internal
door has been provided for additional security.
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External roller shutters/Grilles
2.64 There may be a limited
number of cases where the
use of external security
shutters/grilles is found to
be unavoidable. These
circumstances must be
evidenced and would only
apply where the premises
being protected
accommodate high value
goods (this may include
pharmaceuticals or
Figure 53 (Outside the Borough) – An
jewellery). In addition it
example where a combination of security
must be demonstrated that
methods have been used; a gate for the
reasonable attempts have
recessed doorway and internal hinge and link
been made to consider
alternative security measures as set out above using the hierarchical approach,
such as the Secured by Design options or the internal security grilles/shutters
described. All shutters or grilles regardless of type should be of a standard set out
by LPS1175 or LPS2081 (SR ‘A’) or STS201 (BR2). The West Midlands Police
Design out Crime Officer should be consulted if necessary for advice around
testing standards suitable for the deployment based on risk.
2.65 Open mesh shutters such as a tube and link type allow a view of the shop
display during closing hours, as opposed to perforated lath or solid shutters
which can provide a canvas for graffiti. They also conceal the shop window
display and in some cases they hide a very attractive shopfront and in the
event that someone is able to gain entry to the premises they will remain
hidden from view. Furthermore their presence has a deadening effect on the
street creating no visual interest or variation, resulting in places being
perceived as unsafe and creating a featureless frontage to the street. Such
negative impressions can be harmful to the town centre both visually and
potentially economically discouraging shoppers and visitors who perceive the
area to be unsafe. Consequently, only open mesh shutters will be considered
to be acceptable.
2.66 Roller shutters have a large projecting housing box which when fixed directly
on to the shopfront, masks features of the original shopfront and relate poorly
to the host building. The resulting impression is that of a poorly designed and
inappropriate frontage. Shutter box housings and guide channels should form
an integral part of the shopfront design and be concealed behind the fascia or
should be set back flush with the shopfront. An alternative option to the
external roller shutter could be the use of an external concertina grille which
has the advantage of not requiring a projecting box to house the shutter.
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2.67 Within Conservation Areas, on Listed and Locally Listed Buildings or where
proposals affect the appearance or setting of a Heritage Asset, external roller
grilles or shutters will not be permitted.

Clockwise from top: Figure 54 - An example of a new building with a
shopfront designed in a traditional style with an external roller shutter
concealed behind the fascia, Halesowen Road, Netherton.
Figure 55 (Outside the Borough)- An example of an external tube and
link shutter, note how the guide channels and roller box are fully
concealed.
Figure 56 (Outside the Borough) - An example of an external
concertina grille illustrating it when in the open (left) and closed (right)
position. Note how it has been colour coated to match the existing
shopfront.
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2e Inclusive access
2.68 Inclusive design ensures everyone can use buildings and places and aims to
remove barriers to movement, creating an environment that functions well and
enables everyone to participate equally. It can be the case that the needs of
people with disabilities, elderly people and parents of young children are
considered too late in the design process, resulting in the creation of separate
facilities.
2f Legal requirements
2.69 There are important legal requirements that should be addressed when
designing new buildings and the alteration, refurbishment or change of use of
existing ones.
2.70 The Equality Act 2010, previously the Disability Discrimination Act 1995,
made it unlawful for those providing goods facilities or services to discriminate
against members of the public on the grounds of disability. The Act requires
service providers to remove, alter or provide a reasonable adjustment to
physical barriers, where it would be possible to do so, to allow disabled
participation.
2.71 Important requirements in the Building Act and Planning Legislation further
require the adoption of inclusive/accessible standards of design. The Access
for All SPD ‘Designing an Inclusive Built Environment’ offers further
information and guidance.
2g New development and access
2.72 New development offers the greatest opportunity to achieve inclusive design.
However, if site constraints prove insurmountable then a ramp to a shop, of
the lowest possible gradient, will be required to allow access for wheelchair
users, prams and pushchairs etc. In addition, because some people i.e.
those with an ambulant disability, have difficulty using ramps, a stepped
approach will be required.
2h Existing Buildings
2.73 The extension and alteration of existing buildings often poses the greatest
challenge to inclusive design. Indeed, constraints imposed by a buildings
structure and/or its immediate environment (e.g. significant level changes) can
dictate what can be reasonably achieved. Nevertheless every opportunity
should be taken, giving people the optimum means of accessing a building.
2.74 Shopfronts on listed buildings and in historic areas should adhere to the
objectives of this guide including, where reasonable, adoption of inclusive or
accessible design measures. Historic England encourages the use of its
principles as laid down in its guidance Easy Access to Historic Buildings .https://historicengland.org.uk/images-books/publications/easy-access-tohistoric-buildings/
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2i Approach to an entrance
2.75 Ideally entrances should be level rather than stepped, although this may not
always be reasonable. The position of new doors should be carefully located
within an elevation, taking advantage of the fall of the pavement, to maximise
accessibility. If a level difference remains between the shop and the street,
access should be provided by using a correctly designed ramp, in preference
to the isolated use of steps. Where reasonable this should be a combined
ramp and stepped approach.
2.76 Where a ramp can be provided this should be in compliance with the
standards referred to in the Access SPD, typically having a gradient no
greater than 1 in 12. Similarly, steps used either in combination with a ramp or
in isolation (when it is unreasonable to provide a ramp), should be fully
compliant.
2.77 Wherever possible, ramped/stepped access, should be made within the
confines of a building rather than on the public footway, for example, by
lowering a section of floor to pavement level, and ramping internally, or
possibly, by providing a recessed entrance and ramp. The provision of a ramp
on the public footway is unlikely to be acceptable as it could constitute an
obstruction under the Highways Act 1980. The Highway Authority should be
consulted at an early stage if a proposal involves development on the public
footway.
2.78 Development within the curtilage of the proposed site, however, will be viewed
on its merits; ensuring at a minimum, that reasonable access provisions are
achieved.
2j Doors & Doorways
2.79 A number of considerations should be applied in the design of an accessible
door, not least:
•

Accessible door widths. The minimum effective clear width of an external
door for the use by the public is 1000mm for new shopfronts and 775mm
minimum for existing shopfronts, to allow wheelchairs and pushchairs to
pass through without difficulty;

•

Reasonable door opening force. It should be possible for most disabled
people to have independent access through single or double swing doors. To
enable independent access the opening force should not exceed 30 Newtons
in the early stages of opening;

•

Providing entrances that are easily identifiable. Entrance doors and or door
frames should contrast in colour from other elements of a building and be well
lit;

•

Providing door handles that are easy to operate and contrast in colour with the
surface of the door;
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• Appropriate vision panels between 500mm
to 1500mm so that people can see and be
seen when approaching a door.
• Manifestations or permanent colour
contrasting markings are required to make
the glass door or fully glazed door visually
apparent. If a glass door is used next to a
fully glazed screen, then the door’s
presence should also be made known,
clearly differentiating it from the glazed
screen, with the use of a contrasting strip on
both sides and top of the door.
2.80 Further reference to the Access for All SPD
‘Designing an Inclusive Built Environment’ is
recommended.

Figure 57 - This entrance to a
converted historic building on
Northfield Road, Netherton has
successfully integrated a power
assisted door and entrance
button into the overall design.
Additional care could have been
taken to colour the black
protection strip

Principle SF17: Accessibility

When designing a new shopfront or altering an existing shopfront reasonable
steps should be taken to provide measures to enhance accessibility for all users
of the premises (further information available in the Access for All SPD ‘Designing
an Inclusive Built Environment’ and Historic England guidance.)
2k Maintenance
2.81 Maintenance means the continuous protective care of the fabric and setting of
a place, and is to be distinguished from repair. Repair involves restoration or
reconstruction. Maintenance can be defined and split into three areas:(i) Corrective maintenance - Work necessary to bring a building to an
acceptable standard such as treatment for damp;
(ii) Planned maintenance - Work to prevent failure which recurs predictably
within the life of a building, such as cleaning gutters or painting; or
(iii) Emergency corrective maintenance - Work that must be initiated
immediately for health, safety, security reasons or that may result in the
rapid deterioration of the structure or fabric if not undertaken, for example,
roof repairs after storm damage, graffiti removal or repairing broken glass.
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3.1

In order for the shopfront
to remain attractive and
continue to make a
positive contribution to
the character and quality
of the town centre regular
maintenance is essential.
This is important for
timber or metal surfaces
which will eventually
require attention. With
care, these materials will
last for many years.
Postponing repairs will
result in greater expense
Figure 58 – Well maintained shopfronts, (left
at a later stage. Even
Stone Street, Dudley and right in Halesowen)
where shops are empty
regularly painted and kept clean, add to the
regular maintenance is
streetscape and reflect the quality of the retail
important to prevent
offer as they provide the customer experience of
them from detracting
‘first impressions last’.
from the appearance of
the building and street. A well maintained shopfront will also be more likely to
attract a new tenant and deter vandalism.

3.2

Where shopfronts and retail or commercial frontages fall below an acceptable
level of repair, through a lack of maintenance, the Council will actively
consider the use of its powers to stop further deterioration and seek
improvements in their appearance.

Principle SF18: Maintenance
Owners and operators are encouraged to:

(a) Adequately maintain their shopfronts and signage to prevent deterioration
and ensure they continue to contribute positively to the streetscene.
(b) Continue to maintain their premises, including empty premises, to prevent
them detracting from the town centre and environment, encourage their
occupation by new tenants and to deter vandalism.
(c) Ensure that accessible standards and measures are maintained in line with
the provisions of legislation and relevant guidance.
Avoid being subject to the use for the Council’s various enforcement powers or
discontinuance action to tackle and improve properties that damage the amenity
of the neighbourhood.
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Signage and Advertisement
3a Introduction
3.1

This SPD seeks to provide detailed policy guidance on the erection, fixing or
replacement of advertisements and signs throughout the Borough. It aims to raise
the standard of design quality and enhance the attractiveness of the Borough’s
shopping centres and commercial areas. Particular attention is given to ensuring
that signs and adverts will not only successfully promote the name and nature of
the business that operates from the premises, they will in addition help provide a
positive first impression of the business and enhance the visual appeal of the
overall building, contributing to the wider quality and attractiveness of the
streetscape.

3.2

The term “advertisement” is best described by section 336(1) of the 1990 Act, as
amended by section 24 of the Planning and Compensation Act 1991, which
defines “advertisement” as:
“any word, letter, model, sign, placard, board, notice, awning, blind, device or
representation, whether illuminated or not, in the nature of, and employed
wholly or partly for the purposes of advertisement, announcement or direction,
and (without prejudice to the previous provisions of this definition) includes
any hoarding or similar structure used, or designed or adapted principally for
use, for the display of advertisements.”

3.3

Certain modern forms of outdoor advertisement, such as rotating poster panels, or
advertisements displayed on permanently fixed blinds or canopies at fascia level
on business premises, are within the definition; and are thus subject to
advertisement control by local planning authorities. Advertisements for a shop or
retail unit are however generally found in four forms:- horizontally along the
fascia board to the shopfront, on a projecting, hanging sign, on wall mounted
boards or signs (to the front or side of the building) and as lettering applied
directly to the building fabric. There can be combination of these, of which
some illumination may play a part.

3.4

It is therefore important that the nature and placement of all signs and
advertisements is carefully considered, preferably in conjunction with the design
of the shopfront so that these two aspects can be considered together. When
making an application for signage, each application will be judged on its own
merits, giving particular consideration to:
(i) Safeguarding and improving the visual amenity of the area. For example, the
effect of advertising on the appearance of a building or group of buildings and
on visual or aural amenity in the locality where the advertisement is to be
displayed. Relevant considerations are those scenic, historic, architectural or
cultural features that contribute to the local character and distinctiveness of
the Borough.
(ii) The interests of public safety. For example, the impact of commercial
advertising on transport and traffic, including pedestrians and on crime
prevention and protection.
48

3.5

The criteria used to determine the suitability of an advertisement include size,
design, colour, materials, lettering, illumination, means of fixture, location,
and overall impact individually and cumulatively.

3.6

Planning Practice Guidance (March 2014) provides detailed guidance on
advertisements and can be accessed at:
http://planningguidance.planningportal.gov.uk/blog/guidance/advertisments/

Principle ADV1: Advertising and Shopfronts
Advertisements in the Borough should:

(a) Give precise information regarding the building or land upon which they
are displayed particularly where mixed/multiple uses exist, such as a
building number or street name.
(b) Be designed to relate architecturally to the building of which they are
part, not masking or cutting across existing architectural features, and
should not dominate the shopfront or building but should respect its
scale and proportions.
(c) Be sympathetic to the surrounding scale and street-scene and
contribute positively to the visual amenity and local character and
distinctiveness of the area.
(d) Create no duplication of advertising material.
(e) Avoid the creation of clutter of signs on land or buildings.
(f) Be constructed from traditional and durable materials paying special
attention to the choice of colours and style of lettering.
In interests of public safety, adverts should not create conflict with traffic signs
and signals, be likely to distract the attention of road users or obstruct CCTV or
speed cameras.
Fascia Signs and Lettering
3.7

The fascia sign is arguably the most important aspect of the shopfront in terms of
providing an opportunity for the business to display advertising. It should convey
the name and nature of the retailer or business, but without detracting from the
design and appearance of the shopfront or the building of which it forms a part.
Simply stating the name of the business is usually sufficient to provide a clear and
effective sign. Extraneous advertising and information on the fascia sign should
be avoided.

3.8

The construction or application of the fascia itself and how it integrates with the
shopfront is covered in Chapter 2 and should be read in conjunction with this
Section. However, in general terms, advertisements should be sited on the
original fascia, where they exist, and should have regard to the buildings
architectural style and detailing. They should seek to emphasise the individual
identity and originality of the building upon which they are situated.

3.9

Advertisements above fascia level are on the whole considered to be
inappropriate unless it can be demonstrated that this would be the natural location
for the display, where it would enhance the appearance of the building and it
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would not lead to a duplication of advertisement material. In such cases it will
usually be found that the use of individual lettering or a hanging sign is more
sympathetic and flexible, given the potential siting constraints. Illumination is not
normally considered appropriate in this situation.
3.10 Traditional shopfronts often encompassed a timber fascia sign with hand painted
lettering. Where a period shopfront is retained, or is to be reinstated with a timber
fascia, lettering should be sign written directly onto the fascia and owners are
encouraged to seek the services of a traditional sign writer. Alternatively,
individual peg letters on risers could also potentially be appropriate.
3.11 In the absence of a fascia panel, for example where buildings have been
converted from other uses such as banks, it may be appropriate to apply
individual letters directly to the wall of the building at fascia level. The height and
projection of such letters should be kept to a minimum and the design kept
simple.
3.12 Particular care should be taken to avoid a clash of style and materials with the
local architecture; in some cases this may involve having to tailor a standard
house style, design or corporate colour scheme in order to reflect the character
and appearance of the building and street- scene.
3.13 A variety of harsh colours for lettering or backgrounds is best avoided. Less
variety and more subtle shades are likely to produce a more attractive
appearance, which will more readily blend with building materials.

.

Figure 59 (left) Oldswinford, Dudley – Examples of fascias with hand
painted signwriting.
Figure 60 (right-Dudley) – Examples of fascias with peg letters using
traditional fonts.
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Figure 61 (top) (Outside the Borough)– Examples of fascia’s with peg
letters using a more contemporary syle of font using clear plastic for the
phone number.
Figure 62 (middle) (Outside the Borough) – Examples of where the
website of the company has been used as the name of the shop.
Figure 63 (bottom pair) (left-Stone Street and right Parsons Street
Dudley– Examples of where peg letters have been applied directly to the
façade of buidling in order to avoid cluttering the building unnecessiily
with the clutter of a fascia board.
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Figure 64 (top left-Stone Street, Dudley and top right-Outside the Borough) –
Examples of transparent or semi-transparent plaque’s applied to brickwork –
they can be as effective as an a full fascia sign
Figure 65 (bottom-Former Royal Brierley Crystal, Brierley Hill) – Example of
a historic ghost sign that has been carefully touched up and painted even
though the use of the building has now been changed to residential.

Principle ADV2: Fascia signs and lettering
Proposals for new or replacement fascia signs should apply the following
principles:
(a) Advertisements should be sited on the original historic fascia, where they
exist.
(b) Advertisements should have regard to the buildings architectural style and
detailing. Box fascias or boards mounted onto existing integral fascias will
not be acceptable.
Historic and traditional buildings should normally comprise a traditional
timber fascia with hand-painted lettering or individually applied letters on
risers, otherwise known as peg letters.
(c) Lettering should normally appear in proportion with the sign and be easily
contained within the fascia.
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(d) The choice of lettering in terms of its style/font, size, materials and colour
should be influenced by the design of the shopfront, the character and
architecture of the building, the type of business and the local character
and distinctiveness of the area. The height and projection of lettering
should be kept to a minimum and the design kept simple.

Hanging and projecting signs
3.14 There is a tradition for the use of hanging signs and symbols to shops and
commercial premises. This often took the form of a decorative wrought iron
bracket with a hanging sign that was allowed to swing freely, or a hanging symbol
which denoted the trade carried out on the premises (e.g. pawnbroker or barber).
The choice a hanging sign or symbol, or a more contemporary static projecting
sign will depend on the use and design of the building and the choice made for
the fascia – the two should be considered together in terms of siting, materials,
finish and colour.
3.15 Traditional approaches to projecting signs which include a three dimensional
symbol of trade, product or craft can add positively to the street-scene, as can
signs which use unusual shapes i.e. oval or round. Such signage must always be
appropriate in scale, materials and of good design, including supporting brackets.
3.16 Traditional sign boards were constructed from timber, usually with a vertical
emphasis. Whilst not all period buildings will be suited to having a projecting sign,
where they are considered appropriate, they should normally take the form of a
hand-painted timber hanging sign, hung from a wrought iron bracket.

Figure 66 – (left-Dudley-middle and right-Outside the Borough)-Traditional
symbols of business add considerable interest to the streetscene, making business’s
visible at a greater distance without the need for oversized fascia’s. The image on the
left is a symbol of a pawn broker, three spheres taken from the Lombard Bank family.
Butchers often choose a Bull’s head, the Barber a red and white pole.
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Figure 67 (Outside the Borough) – Examples of hanging signs mounted on
brackets.

3.17 In cases where an original or traditional style iron bracket remains, these should
be repaired and reused. If a new bracket is required, its design should be
carefully considered. In many cases a decorative but simple design will be
appropriate, although more ornate designs may be more suited to a particular
building.
3.18 The traditional location for hanging signs is level with the first floor windows. Any
such sign must be carefully positioned, usually to one side, having regard to the
architectural design of the building and its shopfront. In some circumstances it
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may be appropriate to position the sign centrally in order to maintain the
symmetry of the composition. Signs should not be positioned on the pilasters,
brackets or other architectural elements of the shopfront itself.
3.19 Projecting box signs or similar will not normally be appropriate on a period
building or historic street and will almost always appear as incongruous features
on most buildings, hence will be resisted. Projecting or hanging signs supported
by over-elaborate brackets or box-signs illuminated by bulky or overly large lights
can create a dominant feature on the building frontage and will therefore be
resisted. Small hanging signs can offer a more attractive and sympathetic
alternative to the bulky projecting box sign, providing that they are handled
sympathetically with regard to scale, location, materials and detailed design.
3.20 As a general principle the size of a projecting or hanging sign should relate to the
size and scale of the building and not appear overly large or uncharacteristically
small.
3.21 Within most streets a minimum clearance of 2.3m must be maintained between
the base of the sign and the pavement. The projection of the sign may vary, but
must not extend closer than 450mm from the edge of the pavement to avoid
damage from high-sided vehicles.
Principle ADV3: Projecting and Hanging signs and symbols
Proposals for new projecting or hanging signs or symbols should apply the
following principles:

(a) There should be no more than one projecting or hanging sign per shopfront.
The necessity for a projecting or hanging sign will need to be soundly
justified, taking full consideration of the impact upon the character and
appearance of the area. Hanging sings would normally be preferred over
static projecting signs within a sensitive location.
(b) Hanging or projecting signs should be positioned so as not to be a hazard to
both pedestrians and adjacent carriageway vehicles. Height restrictions, as
recommended by the Highway Authority, are in force.
(c) Traditional trade symbols such as a pawnbroker balls sign or striped barbers
pole are generally acceptable and the Council will encourage one-off artistic
designs related to the business in question, where these enhance local
character and distinctiveness.
(d) Projecting and hanging signs on historic and traditional buildings should
normally be hung from an iron bracket and the colour and style of the sign
should co-ordinate with that of the shopfront. Where existing metal brackets
survive these should be re-used and painted black.
(e) Where a new hanging or projecting sign or symbol is proposed, the bracket
and its location on the building frontage should be given careful consideration,
and the scale and size of the new sign should respect the scale, form and
appearance of the building.
(f) Internally illuminated hanging or projecting signs or symbols are not
considered to be acceptable.
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Other Advertisement: wall and mounted and pavement signs
3.22 Over time, other forms of signage, other than fascia and hanging signs, have
been adopted by commercial premises in their attempt to over-advertise. This is
generally seen in a proliferation of signage to various parts of the building, in the
hope of attracting attention. This can include window advertisements, wall
mounted signs, hanging banners and A Boards placed on the pavement. Such
proliferation of advertisements can contribute to the cluttered and confused
appearance of a building or streetscene and dilute the effectiveness of the
message.
3.23 Other signage (other than the fascia and hanging signs) should only rarely be
considered. In many cases there is no justification for a sign of this nature.
However, the Council does recognise that in certain circumstances, such as for
businesses located in more peripheral locations, other signage might be an
appropriate means of drawing attention to the business. In such cases a single,
well designed and carefully positioned sign may be appropriate.
3.24 Advertisement banners will almost always require advertisement consent from the
local authority. Such signs are usually associated with temporary forms of trading
and often appear cheap, crude and brash to the detriment of the visual amenity of
the building or area. The practice of hanging large or garish banners from
buildings and premises, either in addition to or instead of properly designed shop
signage will be inappropriate in most circumstances and will not normally be
acceptable.
3.25 Window mounted signage where the application of letters applied directly to the
window is a traditional technique known as glass gilding, commonly seen in either
gold or silver leaf. When undertaken sensitively this technique can be an effective
and appropriate form of advertisement. However, the principal shop window and
upper storey windows should never be blocked by excessive lettering or
continuous applied vinyl films on the inside or the outside of a window. This
appears unsightly and obscures the interior of the shop deadening the
streetscape and diminishing the contribution of the business to the vitality of the
townscape.

Figure 68 (Outside the Borough) – Example of where lettering can be applied
directly to the glass preventing the need for to apply too much information to the
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3.26 Double sided boards otherwise known
as ‘A’ Boards are on the whole, a source
of visual clutter and are of detriment to
the street-scene. When considering
proposals for pavement signs and
displays the Council will assess the visual
impact of the proposals, together with the
existing level of street furniture and
clutter already present and whether the
sign would cause an inconvenient or
hazardous obstruction to pedestrians or
the visually impaired. Excessive or
potentially obstructive signs whereby
consent is required will not be permitted.
Pavement signs should never be used as
a means of simply increasing advertising
space.
3.27 Advertisement hoardings, which can be
attached to a building or freestanding,
Figure 69 (Outside the Borough)–
can be the most difficult forms of signage
Imaginative example of providing
to integrate successfully with their
additional information about a
surroundings due to their scale,
business without needing to use an ‘A’
prominence and the desire to attract the
board.
attention of passersby. Applications for hoardings will be assessed by their impact
upon public safety and the amenity of the area.
3.28 Totem signs, by reason of their size and
scale can often form strident features in
the street scene which can be visually
dominant and often have an adverse
impact. Their appearance can also be
exacerbated if they are associated with
the clutter of other advertisements within a
site. As such the scale, siting and
appearance of such installations should be
carefully considered and should be no
Figure 70 (Dudley) - Note the
more than 4.0m in height unless in
painted signage at first at floor
exceptional circumstances. Planning
level above the fascia.
applications for the provision of totem
signs within or adjacent to the curtilage of a Listed Building, within Conservation
Areas, areas of High Historic Townscape Value or the Green Belt will ordinarily
not be supported.
3.29 Painted walls and ‘Ghost’ signs -There is a historic tradition of advertisements
and lettering being applied, in painted form, directly onto the walls of buildings. If
carried out sensitively in appropriate styles, size and colour, this technique could
appear as an attractive addition to the appearance of the Borough. However, the
size, position and nature of the sign would require special consideration and may
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not always be appropriate. In addition, signs of excessive size, prominence or
which would cumulatively contribute to the cluttered appearance of the townscape
would not normally be acceptable.
3.30 There are historic examples of this type of signage. In the Borough and where
only remnants remain, they have become known as ‘Ghost’ signs and every effort
should be made to retain them.
Principle ADV4: Other Advertisements- Wall, window mounted, totem and
pavement signs
Proposals for other forms of signage ( other than the fascia and hanging signs)
should apply the following principles:
(a) They should only rarely be considered, unless there is a genuine requirement
to attract attention, such as to a business in a peripheral location.
(b) The size of the sign should be the minimum necessary to achieve the
objective
(c) Such signage should not be illuminated in any way, whilst the materials and
colours should reflect those of the shopfront itself.
(d) Where more than one business in a given location requires a sign,
consideration should be given to providing a shared sign. Where a business
occupies more than one floor, advertising should be restricted to one floor
only.
(e) Historic ‘Ghost signs’ should wherever possible be retained as part of the
Borough’s cultural heritage.
(f) The application of adverts and lettering direct to the walls or windows of a
building should be appropriate to the type, style and period of the building of
which it is part and be appropriate in scale and form to the building to which it
is to be applied. In the case of wall mounted signs they should be hand signwritten and in the case of window mounted signage, glass gilding will often be
the most appropriate.
(g) Banner signs and hoardings tend to detract from the character or appearance
of a building or area to the detriment of its visual amenity and will not
normally be permitted.
(h) A-boards are not generally permitted on the pavement/public highway as they
can cause an inconvenient and hazardous obstruction to pedestrians.
(i) Totem signs should be no more than 4.0m in height unless in exceptional
circumstances and applications for the provision of totem signs within or
adjacent to the curtilage of a Listed Building, within Conservation Areas,
areas of High Historic Townscape Value or the Green Belt will ordinarily not
be supported.
(j) Signs must not unduly contribute to the visual clutter of the streetscene.

Internal and external illumination
3.31 Illuminated signs will often require consent from the local planning authority. The
illumination of shop signs can contribute to the visual clutter on the building,
detracting from its appearance and is often undesirable, especially in a well-lit
town centre environment. In addition, historically shopfronts themselves were
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never specifically illuminated. The Council therefore seek to minimise the use and
impact of such signs. Quality rather than quantity should be the criteria.
3.32 However, if sensitively handled lighting can also make a positive contribution to
the townscape at night, particularly where it is designed as an integral part of the
shopfront or is sited discreetly rather than as another means of drawing attention
to an advert. An effective window display with subtle illumination inside the shop
can often be a more effective advertisement than a brightly illuminated sign.
3.33 With all types of illumination, utmost care should be taken to avoid:
•

Distraction of motorists by glare or conflict with road traffic signs and railway
signals.

•

Disturbance to the amenity of residential properties from glare or overspill of
light.

Clockwise from top: Figure 71 (High Street, Stourbridge)- An existing architectural
feature is used to conceal a single strip light which provides a subtle but effective
illumination to peg lettering.
Figure 72 (Outside the Borough) - An example of where spotlights have been
concealed beneath a timber cornice
Figure 73 (Outside the Borough) - The incorporation of a cornice into this shopfront
provides the opportunity for concealing a light source underneath which provides a
wash of light across the peg lettering.
Figure 74 (Outside the Borough)- External illumination can be provided by a single
trough with a concealed strip light. The trough should be painted in the same colour
as the fascia.
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Figure 75 (Wolverhampton Street, Dudley)– Example of external illumination on a
contemporary shopfront

Principle ADV5: Internal and External Illumination
Proposals for the illumination of a shopfront or sign should apply the following
principles:

(a) Illumination should be confined to what is reasonably required to fulfil the
purposes of the advertisement only.
(b) Lighting must not contribute to the visual clutter on a building or wider
streetscene to the detriment of its character or appearance.
(c) Where possible, proposals for illumination should be integrated into the
design of the shopfront. In all cases the size and number of fittings should be
kept to a minimum to avoid unnecessary visual clutter or obtrusive additions.
(d) Internally illuminated box fascias or plastic lettering will not normally be
permitted in the Conservation Area or on listed or historic buildings which
make a positive contribution to the townscape.
(e) External lighting, subject to the design, extent of projection and number of
units will be favoured over internal illumination which is likely to be
excessively harsh and over-dominant.
(f) The illumination of projecting signs should be avoided unless it is associated
with a late opening business. Light fittings must be unobtrusive in terms of
their size, design and positioning.
(g) Light fittings must be designed and sited to be unobtrusive in order to avoid
detrimental visual impacts and to illuminate the fascia or lettering only.
Brackets and fixtures should be finished to match the colour of the
background or shop sign against which they will be seen. Brass or painted
swan neck light fittings are not considered to be appropriate.
(h) Any cabling should be hidden and external cable runs minimised.
(i) Flashing, intermittent or moving illumination/displays are not considered to be
appropriate as they generally cause harm to amenity and/or public safety.
Wherever possible, the choice of the method and extent of illumination should
take into account the need to save energy, lighting should therefore make use
of energy efficient technology and be designed to minimise light pollution,
especially in well lit urban centres.
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Corporate image
3.34 Historically British high streets and town centres comprised small businesses and
individual retailers with their own identity and style. Throughout the 20th century
the development of larger multiple retailers with a ‘corporate identity’ has had an
impact on the character of many town centres, with signs and shopfronts deriving
from manuals of standard details rather than what would necessarily be
appropriate to the local context or host building.
3.35 The Council considers that it is appropriate to require the adaptation of corporate
styles to respond to local circumstances and the building affected by the
proposals. Corporate designs and colour schemes can be tailored to fit with the
scale and style of a particular building and to respect the local context.
3.36 This view is also expressed in Government guidance where NPPF paragraph 67
states “poorly placed
advertisements can have a
negative impact on the
appearance of the built and
natural environment. Control;
over outdoor advertisements
should be efficient, effective
and simple in concept and
operation. Only those
advertisements which will
clearly have an appreciable
impact on a building or on their
surroundings should be
subject to the local planning
authority’s detailed
Figure 76- (High Street, Dudley)- In order to adapt to
assessment. Advertisements
the Conservation Area setting, the lettering to this
should be subject of control
shopfront has been reduced in size and applied to a
only in the interests of amenity
slender matt finish fascia. The internally illuminated
tablet and red lettering normally used on 99p stores
and public safety, taking
has been excluded.
account of cumulative
impacts”.
Principle ADV6: Corporate image
(a) A standard corporate sign may need to be adapted in response to the
character or appearance of the area or building on which it is to be
located.
(b) Care should be taken to avoid a clash of style and materials with the
local architecture; this may involve having to ‘tailor’ a standard house
style, design or corporate colour in order to reflect the character and
appearance of the building and street-scene.

Telephone call boxes
3.37 Planning control over telephone call boxes is limited although they may have a
considerable impact on the street scene. This is particularly true of the
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proliferation of independent company boxes that appeared in the 1990s. Some of
these are now out of service and should be removed. There is a diminishing
demand for standard call boxes with the increased popularity of mobile phones.
The decreasing use of call boxes is placing pressure on operators to find income
streams to support their maintenance, often including advertisements on their
sides.
Principle ADV7: Telephone call boxes
Proposals for commercial advertisements on telephone kiosks should apply
the following principles:

a) Commercial advertisements on traditional red kiosks (K2 or K6), designed by
Sir Giles Gilbert Scott or on other kiosks located in a Conservation Area
require advertisement regulations approval. The impact on the setting of these
heritage assets will be considered as a part of any application.
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4. Obtaining Consent
4a The need for permission
4.1

Various permissions may be required for proposals involving works to a shopfront.
Separate applications are necessary for works requiring planning permission and
those affecting listed buildings as well as Advertisement Consent and Building
Regulations approval.

4.2

Planning permission is required for works which materially affect the external
appearance of shop front or retail unit. For example:
• Removal of a shopfront and construction of a new shopfront
• Modifying the entrance door by means of a different design or material,
relocation or size;
• Removing or installing steps or a ramp;
• Installing an awning or external security shutters/grilles;
• Modifying the shop window area including the fascia;
• Changing facing materials;
• Altering the alignment of the frontage

4.3

Advertisement consent is required for the installation and replacement of certain
signs and advertisements depending upon purpose, siting and objectives. The
regulations covering the control of outdoor advertisements and signs are
explained in the Department for Communities and Local Government (DCLG)
publication ‘Outdoor Advertisements and signs: a guide for advertisers. Copies
can be obtained from the Borough Council or electronically via the Planning Portal
at www.planningportal.gov.uk or from the DCLG website
www.communities.gov.uk.

4.4

There are some forms of advertisement that can be displayed without the need for
specific Advertisement Consent subject to certain criteria being met on size,
location and illumination etc; this is known as ‘Deemed Consent’.

4.5

Listed Building Consent will be required for any works to a listed building
affecting its historic or architectural interest (both internal and external). It is a
criminal offence under the Planning (Listed Buildings and Conservation Areas)
Act 1990 to carry out unauthorised works to a listed building. If you are unsure
whether your proposal requires consent you are advised to contact the Historic
Environment Section for further guidance.

4.6

Licences Proposals for signs or canopies which will project over the public
highway will require a licence from the Council as the Highway Authority.

4.7

Building Regulation approval may be required for works to either an existing
shopfront, or where one is created. Together with access considerations, issues
of structural support, means of escape in case of fire and the choice of glazing will
need to be determined. In addition, a change of use to a shop (where previously it
was not) also requires permission under the Building Regulations. It is
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recommended that the Local Authority’s Building Control Service is contacted to
confirm whether an application is required
4b Unauthorised Development and Advertisements
4.8

Commercial properties do not enjoy permitted development rights under the
Town and Country Planning (General Permitted Development) Order 1995, and
as such any alterations that materially alter the appearance of the building require
planning permission. With respect to Listed Buildings it is a criminal offence
under the Planning (Listed Buildings and Conservation Areas) Act 1990 to alter,
extend or demolish any part of a listed building without first obtaining Listed
Buildings Consent. It is also a criminal offence under the Planning (Listed
Buildings and Conservation Areas) Act 1990 to demolish an unlisted building in a
Conservation Area. The Council will consider prosecution proceedings for any
unauthorized work to a Listed Building, in addition the use of Listed Building
Enforcement Notices will be considered.

4.9

Any person who displays an advertisement without the necessary consent is liable
to prosecution. The Council will consider such action in cases where the
unauthorised advertisement has not been voluntarily removed or a retrospective
application for consent has not been received within a reasonable time-scale.

Figure 77 – (Bilston Street, Sedgley) Before and after photos of two properties
where a combination of enforcement action and pre-application discussion was
employed in order to transform the appearance of not only the host buildings but
the whole street.

4c Discontinuance Action
4.10 Although an advertisement may benefit from Deemed Consent, the Council may
require its removal using Discontinuance Action. The Council will only use these
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powers where it is considered that, despite benefitting from Deemed Consent, the
advertisement is substantially harmful to amenity or public safety, due to its size,
materials, location, nature, illumination or cumulative impact. This includes
advertisements where express consent had been previously granted by the
Council for a period of 5 years but the advertisement remains displayed after that
time. In such instances Discontinuance action is most likely to be taken by the
Council where either the circumstances or the Council’s policies have changed
since the date when the approval was given.
4.11 It is the aim of this SPD to reduce the number and clutter of signs which damage
visual amenity. Particular priority will be given to discontinuance action in Areas
of High Historic Townscape Value, which can be seen in the Historic Environment
SPD, within Conservation Areas or where there is a negative impact on a
heritage asset or its setting, or in areas of Special Control.
4d Powers under the Localism Act
4.12 Since the adoption of the Localism Act (2011), Local Planning Authorities have
been given a greater range of tools to address the problem of unauthorised
advertising. These include three new notices.
•
•
•

A Removal Notice (which covers both the structure and the advertisements);
Action Notice (to remedy "persistent" fly-posting problems); and
Defacement Notice (to remove or obliterate "signs" which are detrimental to
amenity or offensive). It is anticipated that this will result in more swift and
effective tackling of such matters without the need to resort to court action.

4e Areas of Special Control of Advertisements
4.13 An ‘Area of Special Control of Advertisements’ is an area specially defined by the
planning authority because they consider that its scenic, historical, architectural
or cultural features are so significant that a stricter degree of advertisement
control is justified to conserve visual amenity within that area. Currently there are
no such areas within the Borough however the local planning authority may give
consideration to the introduction to this level of stricter control in the more
sensitive part of the Borough.
4f Submission Requirements
4.14 For submission for changes to shopfronts or signage, the Council will expect a
high standard of information and comprehensive detail from suitably qualified
designers, fully and clearly showing the proposed works and their impact on the
site where they are located.
4.15 Planning applications for works to shopfronts and signs should include:
• Fully detailed plans of both the existing and proposed elevations of the
building to a scale of not less than 1:50 showing the building facade and that
of the adjoining properties. Floor plans, both existing and proposed, to a scale
of 1:50 or 1:100.
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•

•

•
•
•

Sections and elevations showing details such as projection and profile of the
pilasters and cornice as a large scale such as 1:20. Sections of all mouldings
at full or half scale.
Details of the proposed shopfront and its relationship to the whole elevation,
including any existing features that are proposed to be altered or removed.
Sections showing dimensions and details such as security provision at a
larger scale are also usually necessary.
At least one sectional drawing of the shopfront should show its profile and
relationship to the upper part of the building;
Details of proposed materials, finishes and intended colours.
Full details of all signs with intended illumination, materials and colour.

4.16 Where Conservation Areas and Listed Buildings are concerned, photographs of
the existing situation are of great assistance.
4.17 All applications will be judged on their individual merits, together with regard to
the design principles set out in this document. Surrounding buildings and the
wider visual environment will be considered to ensure a solution which
enhances and complements its setting.
4.18 In addition, for those applications affecting heritage assets, a Heritage
Statement or Statement of Significance will be required.
Prior to making a planning application it would be advisable to consider the
following points:

The
Building/Area

Key Considerations
Is the building/area a heritage asset recorded on the
Council’s Historic Environment Record (HER), e.g..
statutory Listed, locally listed, in a Conservation Area or
within an Area of High Historic Townscape Value?
Townscape Value?
Have you established the building’s history? Is the
existing shopfront original, even in part or is it modern?

Have you checked to see whether there are any original
features under the box fascia or cladding and can they
help to inform the proposals?
Have you been to the Borough’s archive at or looked at
various local books of historic photographs which show the
historic shopfront?
The Design

Does the proposal take account of the general principles
of good shopfront design as outlined in this
document?
Does the proposal take account of the detailed principles
of good shopfront design as outlined in this
document?
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Has the scheme fully considered sustainability issues?
Security

Have security measures been considered as an integral
part of the overall design of the shopfront?
What impact do the security measures proposed have on the
visual appearance of the building and the street-scene?

Access

Has access for all been achieved as outlined in this
document and in the Access SPD?

Advertisements Have you taken into account the advice provided in this
document and designed into the scheme the required level
of illumination?
Applications

Have you spoken with a relevant Council Officer with regard
to having pre-application discussions?
Have you established the various consents that may be
required as outlined above in Chapter 5?
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Appendix 1: Glossary
Architrave: The word architrave is also used to refer more generally to a style of
mouldings (or other elements) framing the top of a door, window or other rectangular
opening, where the horizontal “head” casing extends across the tops of the vertical
side casings where the elements join (creating a butt joint, as oppose to a miter
joint).
Capital: an ornamental feature at the top of a pilaster.
Cill: a horizontal bar at the bottom of a window
Clerestory: a raised element of fenestration.
Console brackets or corbels: The corbels generally offer support for the cornice
and are located at the top of the pilasters at each end of the shopfront, generally
they will project from fascia of the building. Console brackets/corbels, crown the
pilasters and frame the outside edges of the fascia sign (and sometimes the
cornice). Generally they extend between 10-30cm from the fascias although more
elaborate buildings and designs may occasionally exceed this.
Conservation area character appraisal: a published document defining the special
architectural or historic interest which warranted the area being designated.
Cornice: Cornices are usually timber in construction and form an important part of
traditional shopfront design. It primarily adds extra decoration but also serves an
important function to separating the shop front from the upper floors as well as often
providing added weather protection to the shop front.
Corbel: In architecture a corbel or console is a structural piece of stone, wood or
metal jutting from a wall to carry a super incumbent weight, a type of bracket. A
corbel is a solid piece of material in the wall, whereas a console is a piece applied to
the structure.
Doors: The entrance to the shop gives the first impression of the premises.
Providing a design that is in keeping with the character of the wider shopfront is
important along with ensuring that access points are safe and secure for all visitors.
Entablature: It is the upper part of a classical building supported by columns or a
colonnade and is below the roof. It has three main parts:
1. Architrave
2. Frieze
3. Cornice
Facade: the exterior face of a building.
Fascia: The fascia is a key component of any shop front. It is generally one of the
more prominent areas of a shop front as it normally displays the shop advertisement,
drawing attention of the shoppers to the services on offer. It also helps to distinguish
the shop from the upper floors of the building.
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Fluting: Fluting refers to shallow grooves running vertically along a surface. It
typically refers to the grooves running on a column shaft or a pilaster, but need not
necessarily be restricted to those two applications. If the hollowing out of materials
meets in a point the point is called an ‘arris’.
Grille: Grille or grill is an opening of several slits side by side in a wall or metal sheet
or other barrier, usually to let air or water enter and or leave but keep larger objects
including people and animals in or out.
Halo lighting: typically used for back-lit letters to create a glow of light around the
letters by illuminating the wall surface from within the letterform.
Heritage asset: a building, monument, site, place, area or landscape identified as
having a degree of significance meriting consideration in planning decisions,
because of its heritage interest.
Laminated glass: has the same strength as ordinary glass but it consists of two
pieces of glass containing a sandwich of plastic interlayer. If the glass does get
broken this interlayer holds the whole piece in place so there is no hole left in the
window for an intruder to get in through for example or large free shards that can cut.
It is the same glass you find in car windscreens and shop fronts
Moulding: a continuous projection or groove used decoratively to throw shadow or
rain water off a wall.
Mullion: a vertical element (glazing bar) that divides a window into two or more
lights.
Pilasters: The pilaster is a vertical column which frames the shopfront and provides
visual support to the fascia and the upper floors of the building. Pilasters usually
project out from the rest of the shopfront and incorporate a plinth at the base and a
corbel or console bracket at the apex.
Plinth: Moulded projecting base at the foot of a pilaster.
Stallriser: Stallrisers provide a solid base to the shop front and can vary greatly
being low level rising towards waist height. Generally they will protect the shop from
knocks and bumps and help to hide the floor level. They can also be re-enforced to
provide added security.
Transom: a horizontal bar across a window.
Trough lighting – an enclosed lighting unit that is supported on brackets and shines
light externally – typically onto a fascia board below.
Vitrolite: This was an opaque pigmented glass manufactured by Pilkington Brothers
in the United Kingdom. It was made by The Vitrolite Company (1908-1935) and
Libbey-Owens-Ford (1935-1947) in United States.
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